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[bookmark: _Toc436658576]Introduction
This document provides information to allow you to make an informed choice about whether and how your site will support languages other than English. 
[bookmark: _Toc436658577]Translation Tools (Translation Engines)
There are tools online (e.g. https://translate.google.com/) which will dynamically translate a web page, and it is possible to provide a link to such a tool. However, linking to a specific tool may be perceived by the user as an endorsement by the agency of that translation engine, and should be carefully considered.  In addition, many users who speak a language other than English already are familiar with these tools, and will use them without being prompted, if they feel they need to. And some browsers offer to translate content when they encounter pages in a language other than the user’s default 
[bookmark: _Toc436658578]Advantages of Translation Engines
· No cost; other than linking to the translation engine, there is no cost to the Agency
· Simple: no need to maintain multiple versions of the same content in parallel
[bookmark: _Toc436658579]Disadvantages of Translation Engines
· Online translation engines make mistakes: various studies have demonstrated that translation engines make mistakes, often surprising mistakes, which could lead to confusion on the part of users who rely on them. This may be particularly problematic if an agency provides content which informs users of their rights or requirements for compliance with policies or laws.
· The quality of translation varies significantly from language-to-language: most translation engines are more “successful” a translating between certain language pairs than at translating between others.
· There is no quality control: translations are presented without any review by a human or native-language speaker and therefore quality may vary widely.
[bookmark: _Toc436658580]Google Translate Snippet
If your agency determines that the benefits of machine translation outweigh the risks, WIN can apply the Google Translate snippet to the master page of your site. This snippet will add a function to each page which will allow the user to select a destination language and have the page content translated by the Google Translate engine. 
NOTE: Google Translate receives varying reviews, and sometimes fails to work at all. 
[bookmark: _Toc436658581]Requesting the Google Translate Snippet
You can submit a no-cost change request to your WIN Project Manager to have the Google Translate snippet added to your site. 
[bookmark: _Toc436658582]Providing Content in Other Languages
[bookmark: _Toc436658583]Pages and Files
Another option is to provide translated content for each language other than English you wish to support and to crosslink to translated versions of select pages or documents (perhaps chosen based on their importance). You can simply link to alternative language versions of content from each page for which translation has been provided, and crosslink back from that page to the English version. You may also choose to create a “directory page” listing all of the alternate-language pages and files, for ease of use.
. [image: ]
Figure 1: Crosslinking between versions of the same page

NOTE: if you elect to use this approach, you will need to use the 'hreflang' attribute to indicate to screen readers that the primary language of the page found after the link is different to the current page. For example to link to a page written in French from a page written in English, you would use the following markup on the link:
<a href="" hreflang="fr">French</a>
The attribute can be changed using the “Edit Source” function in the SharePoint ribbon.
NOTE: the 'hreflang' attribute should only be used for links.
Also NOTE: Google recommends using only one language per page.
[bookmark: _Toc436658584]Advantages of Cross-linked Pages and Files
· Simple to implement at any time
[bookmark: _Toc436658585]Disadvantages of Cross-linked Pages and Files
· Require a naming convention that allows “pairs” to be identified and located easily
· Require coordination to ensure changes to English-language version are captured and reflected on translated pages and if applicable on “directory page”.
· Multilingual content must be translated each time the “source” (English) content changes
· Multilingual content therefore more than doubles the maintenance of the English content; changes to English must be identified, corresponding Spanish content must be rewritten and retranslated, and then both English and Spanish content must be published and approved
[bookmark: _Toc436658586]Sub Sites
If you elect to provide a significant amount of content, or all of your content, in one or more languages other than English, you may wish to maintain an entire subsite for each alternate language; this may make it easier to locate and maintain translated content as well as to manage versions and permissions for content authors. Talk to your WIN Project Manager if you think subsites might be an answer for you.
[bookmark: _Toc436658587]Advantages of Sub Sites
· Easier to segregate multilingual content for authors and approvers
[bookmark: _Toc436658588]Disadvantages of Sub Sites
· Require coordination to ensure changes to English-language version are captured and reflected on translated pages and if applicable on “directory page”
· Multilingual content must be translated each time the “source” (English) content changes
· Multilingual content therefore more than doubles the maintenance of the English content; changes to English must be identified, corresponding Spanish content must be rewritten and retranslated, and then both English and Spanish content must be published and approved
[bookmark: _Toc436658589]In-page Languages/Language Attribute
Assistive technologies such as screen readers use a language HTML attribute to determine characteristics such as the accent, rate of speech, and intonation of the page content. By default, agency template pages have the English language attribute (<html lang="en">) applied via the master page. You can override this attribute with another language on a page-by-page basis as follows:
· Open the page in Edit mode and select the page content to which you want to apply a language attribute
HINT: you can select Markup Text Division” to select all text in a content area.
· Click Markup in the ribbon and select a language from the Languages selector drop down menu; the language attribute for the selected language will be applied to the selected text.
· You can confirm the applied language markup using Edit Source to review the HTML.
NOTE: The HTML LANG attribute doesn’t have anything to do with character encoding, discussed below. See the spec: http://www.w3.org/TR/html401/struct/dirlang.html
[bookmark: _GoBack]NOTE: if you need to provide pages in a language which is parsed from right to left, such as Arabic, a “dir” (direction) attribute must be applied to the page using the same process to edit the attribute.
[bookmark: _Toc436658590]Character Encoding/Character Sets
SharePoint supports common characters without requiring configuration: Spanish and most other languages will display correctly when the text is pasted into the SharePoint content areas. Properly formatted copy with special characters copies and pastes into SharePoint correctly without any additional character encoding.
Character encoding (which indicates the character set used) is set in the SharePoint master page, as it is a SharePoint/HTML requirement. We use UTF-8, which covers most languages, including English, western/central european, russian, arabic, greek, thai, chinese, japanese, and korean (see: http://docs.oracle.com/cd/E19455-01/806-0169/6j9hsml3j/index.html for a full list). 
Properly formatted copy with special characters copies and pastes into SharePoint correctly without any additional character encoding. 
If you need to support character encoding which isn’t supported by UTF-8, you will need a sub-site or “sister” site that has different character encoding applied at the master page level. Contact your WIN Project Manager for assistance.
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